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Why digital marketing? 

Punch Digital Marketing

https://punchkorea.com

https://punchkorea.com/


Why? 

1. Powerful, efficient

2. Cost effective, scalable

3. Measurable

4. Precise targeting

5. Buyers do online research

6. Customers are on social media

7. Reach more people, anywhere

8. Connect with mobile users

9. Quick and easy to adapt (platforms)

10. Markets have become more competitive
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Why? 
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Source: Ascend 2 and its Research Partners | December 2017
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Why? 

Highly digitally engaged SME’s, […] 

that […] use of online tools like 

websites, online marketing, and social media 

are 2.8 times more likely to enjoy revenue growth

https://punchkorea.com

Source: IPSOS & Google

https://punchkorea.com/


Pay Per Click (PPC)
Search engine advertising
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Korean search engine market
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Naver SERP
Search 

Engine 

Results 

Page
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Keywords
• The Long Tail

• Amazon 
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Conversion rates
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SEO
Search Engine Optimization
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SEO
• Search intent

• EAT  

• Expertise

• Authority 

• Trustworthiness

• Backlinks

• Testing
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Source: https://www.reliablesoft.net/5-on-page-seo-techniques-thatll-boost-your-rankings-checklist-included/
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Meta tags
How search engines “read” your website

https://punchkorea.com

https://punchkorea.com/


Google Search Console
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Google Analytics
• Sessions

• Source
• Medium

• Pages

• Referrer

• Events

• Country

• Duration

• Bounce rate

• Goals

• Browser

• Platform
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Social Media Marketing
SNS
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Social media usage in Korea 
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Psychographics
• The Great Hack (Netflix) 

• Audiences
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Source: https://www.cbinsights.com/research/what-is-psychographics/
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Naver 
• Blog

• Cafe

• Q&A
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Higher quality traffic 
than other sources
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Mobile apps by usage
All ages 
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Mobile
KakaoTalk
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KakaoTalk
• Post updates (with text, images and links)

• Attract followers

• Send messages to followers

• Chat with followers (live or chatbot)

• Post frequently asked questions (FAQs)

• Start a shopping channel

• Give away coupons

• Advertise your channel / website / app

https://punchkorea.com

https://punchkorea.com/


KakaoTalk Channel
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KakaoTalk ads
• Customer file

• Friends

• Lookalike audience

• Demographic

• Persona

✓ Activities, interests, services, categories, keywords
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Conversion optimization
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Landing page
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Which landing page?
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A/B testing
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Source: https://www.quicksprout.com/beginners-guide-conversion-optimization/
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Heatmap
Hotjar 
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B2B marketing
Business to Business

Account Based Marketing (ABM)
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Effective lead generation
❑ Content marketing

• Blog 

• Infographics

• Gated content

• Videos

• Podcasts 
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Account Based Marketing (ABM)
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Source: https://kiwigray.com/what-is-account-based-marketing-abm/

https://punchkorea.com/
https://kiwigray.com/what-is-account-based-marketing-abm/


Lead magnets
• Product demo

• Educational videos

• Webinar

• Downloadable guides

• Free consultation 

https://punchkorea.com

Source: 
https://www.squaredot.eu/blog/5-

high-value-lead-magnet-examples-for-
b2b-marketers
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Online shopping
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Online shopping in Korea
• Online shopping now accounts 

for 30.4 percent of retail 

purchases

• Mobile transactions account for 

66% of all online purchases
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Sources: https://retailinasia.com/in-markets/online-transaction-in-korea-hits-new-records-in-2019/ and 
http://www.koreaherald.com/view.php?ud=20200102000581

https://punchkorea.com/
https://retailinasia.com/in-markets/online-transaction-in-korea-hits-new-records-in-2019/
http://www.koreaherald.com/view.php?ud=20200102000581


What people buy
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Naver Shopping
• Korean business registration

• E-commerce registration
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THANK YOU
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TITLE 1
SUBTITLE 
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Content marketing
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Blog topics
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Naver keywords
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Remarketing

https://punchkorea.com

Source: Blue Mint Marketing
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Rich media
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Funnel
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Source: https://fscinteractive.com/blog/the-marketing-funnel/
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Tools
• Google Analytics
• Google Search Console
• GT Metrix (site speed)
• Moz (backlinks)
• Ahrefs (backlinks)
• SEMRush
• Spyfu
• Google Keyword Planner (keywords)
• Keywords Everywhere (keywords)
• Facebook Audience Insights
• Ubersuggest
• Keywordtool.io
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Branding

• Story
• Building a StoryBrand (Donald Miller)

• Why
• Start with why, how great leaders inspire action (Simon Sinek, TEDx) 

https://www.youtube.com/watch?v=u4ZoJKF_VuA
• Create value
• What are your core values?
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Influencers
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Name Area Level

Neil Patel SEO Beginner

Brian Dean SEO Beginner

Jon Loomer Facebook Beginner / medium

Cat Howell Facebook Beginner

Alex Tooby Instagram Beginner
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Certificates

• Google Ads

• Google Analytics

• Hubspot Inbound

• Facebook Blueprint
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Startups

Thales Teixeira, associate professor at Harvard Business School, 

believes many startups fail precisely because they try to 

emulate successful disruptive businesses. 

He says by focusing too early on technology and scale, 

entrepreneurs lose out on the learning that comes from serving 

initial customers with an imperfect product. 

He shares how Airbnb, Uber, Etsy, and Netflix approached their 

first 1,000 customers very differently, […]

https://punchkorea.com

https://punchkorea.com/


Online shopping
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Effective lead generation
1. B2B videos (65 %)

2. Live demo with a sales representative 

(64 %)

3. Side-by-side product/service 

comparisons (62 %)

4. “Contact us” button (61 %)

5. Invitation to get price quotes (60 %)
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