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SUMMARY

Why Digital Marketing

Pay Per Click (PPC)

Search Engine Optimization (SEQ)
Social Media Marketing (SMM)
Mobile

Conversion optimization

B2B

Online Shopping
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Why digital marketing?
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Why?

—
.

Powerful, efficient

Cost effective, scalable
Measurable

Precise targeting

Buyers do online research
Customers are on social media

Reach more people, anywhere

Connect with mobile users

o N O Ok D

Quick and easy to adapt (platforms)

10. Markets have become more competitive

PUNCH
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Why?

Most Effective Digital Marketing Tactic for 2018

Social media marketing

Content marketing

Marketing technology

Search engine optimisation
Email marketing
Search and social ads 11%
Data management 9%
0% 5% 9% 14% 18%

Source: Ascend 2 and its Research Partners | December 2017
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Why?

Highly digitally engaged SME's, [...]
that [...] use of online tools like
websites, online marketing, and social media
are 2.8 times more likely to enjoy revenue growth

Source: IPSOS & Google
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Pay Per Click (PPC)

Search engine advertising

Punch Digital Marketing
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Korean search engine market

Unique visitors Nov. 18 (in million)

Google o
Daum
0 10 20 30 40 50 60
@ Desktop
@ Mobile

Data: Nielsen Koreaclick. Compiled by nitaro.net
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Naver SERP

Search
Engine
Results

Page
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Shopping
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 The Long Tail

«  Amazon Short vs. Long Tail Keywords

tomato plant
(12,100 average monthly searches)

when to plant tomatoes
(3,600 average monthly searches)

Search

Volume tomato plants for sale

(1,000 average monthly searches)

why are my tomato plants turning yellow
(390 average monthly searches)

-0

SelmirusH

Short Tail —— Keywords —— Long Tail
Low —— Conversion Rate — High

PUI'ICH https://punchkorea.com
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Conversion rates

Search Term Conversion Rates

III‘H i("n '-:';];'3 onr ‘ HW%MUO%J

modontn % conversion )

h high % com.mon)

" very bigh % conversion )

Source: https://www.capturecommerce.com/blog/organic-seo/how-to-get-google-love-with-searcher-intent/
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SEO

Search Engine Optimization

Punch Digital Marketing
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SEO

Search intent
e EAT

« Expertise
« Authority
» Trustworthiness

Backlinks

Testing

PUNCH

DIGITAL MARKETING

Technical SEO
Crawling and Indexing

On-Page SEO Off-Page SEO

Content Website
Optimization Promotion

Source: https://www.reliablesoft.net/5-on-page-seo-techniques-thatll-boost-your-rankings-checklist-included/
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Meta tags

How search engines “read” your website

LA o -~
Website Grader

. 'ij‘ Website Grader - e sopreoloyee
lLpagetitles =  Grmomesngsemn | o o St s e st s s s

15 Email Newsletter Examples We Love Getting in Our Inboxes /

R ’ b!ogAhubspol,oom/markehng/ema||-newsletter-examplos-hst v HubSpot, Inc
2' Meta descrlptlons Jun 30, 2016 IGel inspired by these fantastic email newsletter examples from real companies I

Source code

H1 Header !

3. Head'“gs _’ <h1>H1 Header</hl>

H2 Header
<h2>H2 Header</h2>

H3 Header
<h3>H3 Header</h3>

4. Images

5. URL Structure

PUNCH
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Total chicks Total mpressions Avg.CTR AvQ. position

426 25,809 1.65% 38.9

10515
/\\ Clcks 26 '/’/

CTR 1.69% "\/
osmon 430

JURIeS ey Imgressiony ¥ CTR Pormon
! 300 spider 10 1,073 0.93% 9.1 »
2 contextual link building 2 685 0.29% 47 »
3 leam seo 0 446 0% 962 »
4 contetual links 20 434 401 35 »
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Google Analytics

« Sessions
« Source

« Medium
« Pages
 Referrer
« Events

« Country
 Duration
« Bounce rate
« Goals
 Browser
 Platform

PUNCH
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(entrance)
/default.asp
ISearchResults.asp
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1,405

275
63
52
27
25

754

58
20
16

10

Cart
1,405

617 (44%)

proceaded to One Page Chackout

One Page Checkout
1,371

507 (37%)

proceeded to Cart to Purchase

Cart to Purchase
510

23.59% funnel conversion rate

) 788

{ShoppingCart.asp
(exit)

LY = S

T wen T bl Lalh "

{SearchResults.asp

b 864

lone-page-checkout.asp
{ShoppingCart.asp
(exit)
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Social Media Marketing

SNS

Punch Digital Marketing
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Social media usage in Korea

MOST ACTIVE SOCIAL MEDIA PLATFORMS

PERCENTAGE OF INTERNET USERS WHO REPORT USING EACH PLATFORM [SURVEY BASED]

EAKAOTALK
YOUTUBE
FACEBOOK
INSTAG RAM
KAKAOSTORY
TWATTER
FB MESSENGER
UNE
TWITCH
TUMBLR
SKYPE
UNKEDN
RS B sociNEWORK
PINTEREST
WHATSAPP
SNAPCHAT

MESSENGER / VOIP

soma 0| . We
Q ,_Hootsuute are. |
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Psychographics

« The Great Hack (Netflix)

e Audiences

36

years old

Likes classiml

Demographics Vs Psychographics

Source: https://www.cbinsights.com/research/what-is-psychographics/
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« Blog

Acquisition Behavior
- Cafe Sore
Users ¥ New Users Sessions Bounce Rate Pages / Session Avg. Session Duration
« Q&A L1174 L1829 65.16% 247 00:04:08
1. R 683 (58.03%) 680 (59.86%) 758 (57.04% 73.75% 1.93 00:02:32
m.kin.naver.com 71 (6.03%) 70 (6.16% 75 (5.64% 38.67% 460 00:11:20
3. m.blog.naver.com 55 (4.67%) 52 (4589 68 (5.12% 54.41% 3.15 00:06:10
+« I 54 (4.59%) 53 (467% 54 (4.06 100.00% 1.00 00:00:00
5. - 48 (4.08%) 48 (4239 48 (3.61% 100.00% 1.00 00:00:00
6. blog.naver.com 37 (3.14%) 32 (282%) 43 (324% 27.91% 3.79 00:08:05
7. kin.naver.com 20 (1.70% 17 50% 25 (1.88% 36.00% 412 00:03:55

m.cafe.naver.com 20 (1.70% 20 (1.76% 24 819 41.67% 3.83 00:09:13

8.
9. 19 (1.61% 19 67% 20 50 20.00% 445 00:10:15
10. 13 (1.10%) 13 13 15.38% 4.69 00:10:03

Higher quality traffic

than other sources

PUNCH
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Mobile apps by usage

All ages

Number of hours spent on apps by Korean Android users
(From March 2016 to February 2018)

Number of hours: in billions 25 JN

KakaoTalk

Naver -

YouTube O= ) |

(

2 =0 Y 58 ' ’
+J o 12

— ——
! S | f}!‘t' kl - O

March June Sept. Dec. Mafch June Sept. Dec. Feb.
2016 2017 2018

Source: WiseApp
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Mobile

KakaoTalk

Punch Digital Marketing
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KakaoTalk

« Post updates (with text, images and links)

X
IFeEn

Ftedn
« Aftract followers
L4 >~ o
« Send messages fo followers AR A 4

FEED

« Chat with followers (live or chatbot)

mena P7HREL

[FI7I2E H| ZEE peta 2 OHl]

« Post frequently asked questions (FAQS)

5% 2URE| UK THELIE CHAO2 HEE AUIAE AR

« Start a shopping channel

Kakao Talk Bizboard <2=!

« Give away coupons

« Advertise your channel / website / app

PUNCH
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KakaoTalk Channel
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Chat Add Friend More Info

FEED

F7te3n

LRI
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Bl gl o2 an)
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Add Friend

More Info

INFO

Start a Chat by Keywords

71712 2HE GUIDE MAP
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« Customer file

« Friends

« Lookalike audience
 Demographic

e Persona

v' Activities, interests, services, categories, keywords

PUNCH https://punchkorea.com

DIGITAL MARKETING


https://punchkorea.com/

Conversion optimization

Punch Digital Marketing
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Landing page

PUNCH

DIGITAL MARKETING

® )
LANDING PAGE
OPTIMIZATION

O MORE CONVERSIONS

O BOOST YOUR ADVERTISING ROI
REDUCE BOUNCE RATE

O BOOST REVENUE AND PROFIT
MARGIN PER SALE

O CONVERT YOUR VISITORS INTO
CUSTOMERS

https:

unchkorea.com
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Which landing page?

LANDING VERSION A

s -rmed o tle
S APeT DR Covtw sare 9t Ay )

PAGES skl S
wa a vhs B ™ e
e I
— .

VERSION A
INCREASED LEADS
BY 368.5%

source:
https://unbounce.com/a-b-
testing/shocking-results/
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VERSION B

Cloud Computing Quote Request

Comtact Phone

Cowtam i o

Ot (vl | ox sB0m b TMORE -

Tots hogered AN » (4
Totm Ampued P easa m
Tt Bopa wd 3w age o A
POt | e Bty
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berte Lo b g
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‘ WEBSITE TRAFFIC

i I
0% TRAFFIC 20% TRAFFIC
VERSIOM A VERSION B
20% CONMVERSIOM RATE 25% CONVERSION RATE

Source: https://www.quicksprout.com/beginners-guide-conversion-optimization/
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Heatmap

Hotjar

734 clicks (10.1%)

£) -

cowp

CLICKS RECORDED

7,376

PunCH https://punchkorea.com
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B2B marketing

Business fo Business

Account Based Marketing (ABM)

Punch Digital Marketing
https://punchkorea.com
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Effective lead generation

Q Content marketing

* Blog B2B Marketing Channel Effectiveness
. . _ 61%
nfographics et .
+ Gated confent e e |,
+ Podcasts oy
21%
PPC L

20%

. : 20%
Social Media 15

6%

Print 7%

Retargeting 6% 15%

1

m Highest ROI m Highest Volume of Leads

Source: https://www.ventureharbour.com/b2b-lead-generation-strategies/
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Account Based Marketing (ABM)

Account Based Marketing
Fishing with Nets Fishing with Spears

132
\\ / ;i:. ;i:. EE ‘ Account Selection

ﬁ Contact Identification

Interest (;9

Nurturing
Nurture 8\ g
. Account Conversion
Lead Conversion @ w
d<h

Source: https://kiwigray.com/what-is-account-based-marketing-abm/

Database Selection

PUI'ICH https://punchkorea.com
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e Product demo
« Educational videos
« Webinar

 Downloadable guides

 Free consultation

Source:
https://www.squaredot.eu/blog/5-
high-value-lead-magnet-examples-for-
b2b-marketers

PUNCH
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Online shopping

Punch Digital Marketing
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Online shopping in Korea

* Online shopping now accounts Monthly turnover of
for 30.4 percent of retail online shopping
purchases (Unit: trillion won) 11.1

* Mobile transactions account for

66% of all online purchases

March March March March
2016 2017 2018 2019

Source: Statistics Korea

Sources: https://retailinasia.com/in-markets/online-transaction-in-korea-hits-new-records-in-2019/ and
http://www.koreaherald.com/view.php?ud=20200102000581

PUI'ICH https://punchkorea.com
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What people buy

&;\ Online shopping hits record high

What consumers
buy online

(Unit: percent)
Source: Statistics Korea/Yonhap

T and transportation
:12.8

: nic goods and

computers: 11.7

Clothes: 11.5

Food and beverages: 9.8

Cosmetics: 8.8

Others: 45.4

Graphic by
Nam Kyung-don
don@heraldcorp.com
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Korean business registration

E-commerce registration

PUNCH
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OUTBOUND INBOUND
(Interruption) (Permission)
Cold Calling SEO
Cold Emails (SPAM) Blogging
Attraction

Interruptive ads

Marketer - Centric Customer - Centric

OUTBOUND - INTERRUPTION INBOUND - PERMISSION

PUNCH https://punchkorea.com
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Content marketing

D ERENEAR
‘ENENENENE

“BECAUSE 61% OF CONSUMERS SAY THEY FEEL
BETTER ABOUT A COMPANY THAT DELIVERS
CUSTOM CONTENT, THEY ARE ALSO MORE
LIKELY TO BUY FROM THAT COMPANY"

78% OF CONSUMERS BELIEVE THAT
ORGANIZATIONS PROVIDING CUSTOM
CONTENT ARE INTERESTED IN BUILDING
GOOD RELATIONSHIPS WITH THEM.

Source: https://support.google.com/webmasters/answer/40349%hl=en
http://www.slicktext.com/blog/2013/05/the-digital-marketing-trio-of-2013-infographic/

PUI'ICH https://punchkorea.com
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How to Find the Best Topics

Source: httpsy//ahrefs.com/blog/content-marketing-strategyy hrEfS

PUNCH https://punchkorea.com
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Naver keywords

ol7lg | meza | amuza-
M ESHFINEHL 7 UM IHE T8 ) Yot FAFIHE 28] 7
» S| Enk— n1F|E’ 7= Cist S 7|9 s =8| Anigiuc) AT FAFIHE Faks gl
] 7IHE -~ HET - | EHIESPC) ~ | WIEES(2HIR) ~ T O W - dET 28 -
ol 15,813 12,093 10 52.0
2 OCHEAL 3,189 1,385 10 1201
=elelolH g 3,458 2,823 10 98.5
o3| = & = 4,430 1,389 10 15.5
CLTE E g 1,741 414 10 57.8
CPLEX T 30z |t 3 3.6
20 E 18,195 12,825 10 7.6
=l b 1,744 440 10 61.4
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Remarketing

Why You Need To Use
Remarketing:

The average person has 96% Remarketing brings those
to visit a site 9.5 times of site visitors leave  people back, performing
before they’ll make a before converting. 3x better than
purchase. non-personalized ads.

Source: Blue Mint Marketing

PunCH https://punchkorea.com
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Rich media

Additionally, rich media ads with videos
performs better.

Chart 2: Post-Click Site Visits - Lift vs. Standard Banners

-
—op

800%
600%
400%
200% ‘
0% “
Standard Banner Rich Media Rich Media with Video
Source MediaMind Research Rebased. Standard Banners = 100%

PUI'ICH https://punchkorea.com
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CONSIDERATION

LOYALTY

Source: https://fscinteractive.com/blog/the-marketing-funnel/

punCH https://punchkorea.com
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Tools

* Google Analytics

 Google Search Console

* GT Metrix (site speed)

* Moz (backlinks)

e Ahrefs (backlinks)

 SEMRush

* Spyfu

* Google Keyword Planner (keywords)
* Keywords Everywhere (keywords)
* Facebook Audience Insights

* Ubersuggest

 Keywordtool.io

PUNCH
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Branding

* Story
* Building a StoryBrand (Donald Miller)
e Why
« Start with why, how great leaders inspire action (Simon Sinek, TEDx)
https://www.youtube.com/watch?v=u4ZoJKF VuA
* Create value
* What are your core values?

PUNCH
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Influencers

Name ________JAea _________lewl

Neil Patel SEO Beginner
Brian Dean SEO Beginner
Jon Loomer Facebook Beginner / medium
Cat Howell Facebook Beginner
Alex Tooby Instagram Beginner

PUI'IEH https://punchkorea.com
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 Google Ads
* Google Analytics

* Hubspot Inbound

* Facebook Blueprint

PUNCH https://punchkorea.com
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Startups

Thales Teixeira, associate professor at Harvard Business School,
believes many startups fail precisely because they try to
emulate successful disruptive businesses.

He says by focusing too early on technology and scale,
entrepreneurs lose out on the learning that comes from serving

initial customers with an imperfect product.

He shares how Airbnb, Uber, Etsy, and Netflix approached their
first 1,000 customers very differently, [...]

PUNCH
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Online shopping

810/ of Koreans [...] have
O used online shopping

https://punchkorea.com
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Effective lead generation

: “ase studies |
1. B2B videos (65 %) B —
. . . Free trials |
2. Live demo with a sales representative R S —
Contact us botton | ]
(64 %) Sales representative demao [
. . . On-demand video demos |
3. Side-by-side product/service —_—
Product/service comparisons |
comparisons (62 %) Toolkits —
Videos ]
4. “Contact us” button (61 %) sighinsrs —
White papers |

5. Invitation to get price quotes (60 %)

Percent of sample

Mot used Very low @ Somewhat low Somewhat high Very high

h 152

Source: https://www.softwareadvice.com/resources/b2b-demand-generation-benchmark-report-2017/
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